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Greenyard Q3 year-to-date sales increased by 12,2%
versus last year

Sint-Katelijne-Waver, Belgium, 20 February 2024

Greenyard Group Q3 year-to-date sales increased by 12,2% from € 3 335,7m to € 3 742,4m, well in line with its € 4 900m
guidance for the full financial year ending end of March 2024. This marks a further acceleration in Q3 compared to the
first half of the financial year. Out of the 12,2% growth, 9,6% is related to price increases (in both segments), and 2,6%
is volume increases.

Fresh. Fresh sales increased by 11,5%, or € 310,4m, versus the same period last year, from € 2 706,9m to € 3 017,3m.
The growth in Fresh was supported by a healthy volume growth (3,5%), which was significant in Greenyard’s Integrated
Customer Relationships.

Long Fresh. Long Fresh sales grew by 15,3%, or € 96,4m from € 628,7m to € 725,1m, thanks to necessary and successful
price increases. Volumes are in line with last year.

Profitability follows suit and Greenyard is well on track to reach an Adjusted EBITDA in line with the guidance range of
€175m to € 180m.

AY 2022/2023 AY 2023/2024
Avs.
Q3 YtD Ly Q3
Net Sales
Reported 1191,9 1110 1122,5 3424,4 1265,7 4690,1 1300 9,1% 1221,3 10,0% 1270,4 13,2% 3791,7 10,7%
Net Sales
(LfL) 1162,1 1076,5 1097,1 3335,7 1302,3 4638,0 1281,3 10,3% 1207,1 12,1% 1254,1 14,3% 3742,4 12,2%
Fresh 966,1 881,9 858,9 2706,9 1009,0 3716,3 1053,6 9,1% 978,4 10,9% 985,3 14,7% 3017,3 11,5%
Long Fresh 195,9 194,7 238,0 628,7 247,0 876,2 227,6 16,2% 228,7 17,5% 268,8 12,9% 725,1 15,3%

Francis Kint, CEO Greenyard: “After two quarters of strong growth, Greenyard continued with a similar performance in
the third quarter. In Fresh, our growth is driven by volume growth in our Integrated Customer Relationships, marking
further progress in the evolution from a trading business to an added-value service business. This gives us confidence in
our unique approach in the fresh fruit and vegetables category. In Long Fresh, our frozen and prepared fruit and
vegetables, we have experienced continued inflation of our costs, especially in our fresh raw materials. We have,
however, been able to successfully pass these on. In difficult climatic and growing conditions, we have been able to
maintain good service levels. This ability, together with our broad and diversified offering, allowed us to maintain
volumes and achieve solid year-on-year price increases.”
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Disclaimer

This press release may contain forward-looking statements. Such statements reflect the current views of management regarding
future events, and involve known and unknown risks, uncertainties and other factors that may cause actual results to be materially
different from any future results, performance or achievements expressed or implied by such forward-looking statements. Greenyard
is providing the information in this press release as of this date and does not undertake any obligation to update any forward-looking
statements contained in this press release in light of new information, future events or otherwise, unless as required by applicable
law. Greenyard disclaims any liability for statements made or published by third parties (including any employees who are not
explicitly mandated by Greenyard) and does not undertake any obligation to correct inaccurate data, information, conclusions or
opinions published by third parties in relation to this or any other press release issued by Greenyard.

About Greenyard

Greenyard (Euronext Brussels: GREEN) is a global market leader in fresh, frozen and prepared fruit and vegetables, flowers and
plants. Counting Europe’s leading retailers amongst its customer base, Greenyard offers efficient and sustainable solutions to
customers and suppliers through best-in-class products, market leading innovation, operational excellence and outstanding service.

Its vision is to make lives healthier by helping people enjoy fruit and vegetables at any moment, easy, fast and pleasurable, while

fostering nature. With around 8 500 employees operating in 19 countries worldwide, Greenyard identifies its people, and customer
and supplier relationships, as the key assets which enable it to deliver goods and services worth around € 4,6 billion per annum.

www.greenyard.group
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